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13+ MILLION PAGE VIEWS
PER MONTH

éers Delight




WE ARE PASSIONATE

ABOUT BLOGS

WHO ARE WE?

By merging Bloggers Delight, Society B, the bloke,
Llooklab and Blog Splash we have created the largest
blog network in Denmark. With more than 1 million
unique visitors a month we are also one of the
biggest Danish online media for women. The
network consists of 300+ of the mostread blogs

in Denmark categorized within areas such

as fashion, food, fitness, family life, design

and lifestyle.

HOW CAN WE HELP YOU?

We are your gate info the Danish blogosphere.
We handle all commercial agreements on behalf
of the bloggers in our network, so they can keep
focus on what they do best — that is delivering
high quality content for their readers. VWe've
specialized in advising both Danish and

infernational brands about blog marketing.

Through us you get the opportunity to book banner
campaigns and creative editorial campaigns on our
network of quality blogs. We have knowledge of our
advertisers’ commercial objectives as well as the
editorial universe of our bloggers. We make sure to

combine this into the optimal campaign.
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s E G M E N Ts SEGMENTATION POSSIBILITIES

you have the option to place your campaign on

I N TH E N ETWO RK selected blogs or segments. We have blogs for every

taste, and that match most target groups. We gladly
help find the right match.

!'/l; ==

MORE THAN 300
PREMIUM BLOGS

CLICK HERE
TO GET AN OVERVIEW


http://bloggersdelight.dk/premium-blogs




Bloggers Delight

I
B LOG Marie Stella Jedig with her characteristic blond locks and

sharp individual style blogs with a distinct personal touch

P RO F I L E and huge passion for fashion.
Her blog is filled with beautiful pictures taken with her

Olympus camera, and she has a unique ability to capture
and inspire her readers.

MARIEJEDIG.COM
Fashion blogger at Society B
AN
/ *&\ \ MARIE HAS PARTICIPATED
K&’ \ ), | IN CAMPAIGNS FOR

a

(.
‘I

OLYMPUS

MARC JACOBS

MAYBEI'TELINE'

W YORK

45.500+ n 12.500+
O\ MONTHLY UNIQUE READERS FOLLOWERS ON FACE-

49.100+ 4.000+

FOLLOWERS ON INSTAGRAM OPENINGS ON SNAPCHAT



Bloggers Delight

I
B LOG The three women behind the blog have in common

that their hearts are dedicated to interior design and

P RO FI L E they are all students.

Therefore the blog is a mixture of Do-lt-Yourself

projects and cheap alternatives spiced with a lot

HOMESICK.NU

Interior design bloggers at Bloggers Delight

of inspiration and design dreams.

HOMESICK HAS PARTICIPATED
IN CAMPAIGNS FOR

bahnea

mMoodings.comn

Magasin

44.100+ [i 4.770+ 27.500+
TATIANA FOLLOWERS ON! INSTAGRAM FOLIOWERS ON FACEBOOK BN MONTHLY UNIQUE READERS



BLOG
PROFILE

HELSEMATILDE.COM

Fitness blogger at Bloggers Delight

Matilde has been blogging since 2011, and

her blog includes everything from workout, diet,
vegetarian dishes, glimpse from everyday life and
how a healthy and balanced life is lived.

She has participated in a number of TV programs
about healthy lifestyle and is among the most-read
fitness blogs in Denmark.

HELSEMATILDE HAS PARTICIPATED
IN CAMPAIGNS FOR

crossiit

Copenhagen

ALLEVO

UNIVERSAL
"

37.500+ [i 9.600+
N\ MONTHLY UNIQUE READERS FOLLOWERS ON FACEBOOK

37.500+ B 5.000+

FOLLOWERS ON INSTAGRAM OPENINGS ON SNAPCHAT



WE ARE

WORKING WITH

Ceztota

TIVOL)

HB c.

MAXFACTOR

THE MAKE-UP OF MAKE-UP ARTISTS

BRANDS WE HAVE WORKED WITH

Most experienced in Denmark within blog marketing
We are working both with agencies and brands
directly, and both Danish and international advertisers.
We have completed more than 1.000 blog
campaigns. Including for brands like:
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R BRAUN
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storytel &

OREAL



YOUR CAMPAIGN
ON ALL CHANNELS

CAROLINE VANG

NY LEOPARD

e ———
CROSS-DEVICE ADVERTISING

All our blogs have adaptive web designs so that
the readers get the optimal experience whether it
is from desktop, mobile or tablet.

As an advertiser you can run device specific
campaigns or include more banner formats and
run cross-device for maximum reach.




DESKTOP
BANNER FORMATS

TOP BANNER RON
1020x180px [or 930x180px]

OVERLAY W. FREQUENCY
1020x600px (or 230x600px|

CONTENT MEGA BANNER RON
1020x600px or 230x600px|

OWNERSHIP W. WALLPAPER
Top banner: 1020x180px (or 930x180px)
Wallpaper: 2560x1440px

TOP BANNER RON
1020x180px (or 230x180px|
List price: CPM 140

CONTENT MEGA BANNER RON
1020x600px (or 230x600px|
List price: CPM 140

OVERLAY W. FREQUENCY
1020x600px (or 230x600px|
List price: CPM 250

OWNERSHIP W. WALLPAPER

Top banner: 1020x180px (or 230x180px)
Wallpaper: 2560x1440px

List price: CPM 200

* Detailed specifications can be send

Quantity discount when
more than 100.000

impressions are booked.

*CPM = Cost per mille

Meaning price for 1.000 banner impressions.

E.g. 100.000 impressions at CPM 140 =14.000 DKK.
[approx. 1.900 Euros)



TABLET

BANNER FORMATS

TOP BANNER RON
1020x180px [or ?30x180px or 728x90px|

article

HER ER VORES FAVORITHJEM | NYBYGGERNE

nybyggerne: christine & mikkel
b rvenes doms

CONTENT MEGA BANNER RON
1020x600px (or 230x600px)

article

HER ER VORES FAVORITHJEM | NYBYGGERNE

OVERLAY W. FREQUENCY
1020x600px (or 230x600px|

TOP BANNER RON
1020x180px (or 230x180px or /28x20px|
List price: CPM 140

CONTENT MEGABANNER RON
1020x600px (or 230x600px|
List price: CPM 140

OVERLAY W. FREQUENCY
1020x600px [or 230x600px|
List price: CPM 250

Quantity discount when
more than 100.000

impressions are booked.

*CPM = Cost per mille

Meaning price for 1.000 banner impressions.

E.g. 100.000 impressions at CPM 140 =14.000 DKK.
[approx. 1.900 Euros)



MOBILE
BANNER FORMATS

TOP BANNER RON TOP BANNER TAKE-OVER MEGA BANNER CONTENT
320x50px or 320x80px or 320x160px 320x320px or 300x250px 320x320px or 300x250px

eeeco Telenor DK 4G 17.01 ¥ % 23 %M eeec0 Telenor DK 4G 17.01 “ % 23 %M} eeec0 Telenor DK 4G 17.01
amillionmiless.com amillionmiless.com amillionmiless.com
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TOP BANNER RON
320x50px or 320x80px or 320x160px
List price: CPM 140

TOP BANNER TAKE-OVER
320x320px or 300x250px
List price: CPM 200

MEGA BANNER CONTENT
320x320px or 300x250px
List price: CPM 140

Quantity discount when
more than 100.000

impressions are booked

*CPM = Cost per mille

Meaning price for 1.000 banner impressions

E.g. 100.000 impressions at CPM 140 = 14.000 DKK
[approx. 1.900 Euros)



CREATIVE
CAMPAIGNS

CREATIVE CAMPAIGNS

Social media marketing, content creation or
advertorials — the designations are many. At
Bloggers Delight we nd the perfect match
between blogger and brand. We involve the
bloggers and their social media in creative
campaigns for brands within various product

categories.

Based on dialogue with you about your mar-
keting objectives we develop a custommade
campaign proposal, where we propose the
most relevant blogs for your campaign. Qur
tfeam of account managers has collectively
more than 12 years of experience with blog
marketing.

YOUR POSSIBILITIES INCLUDE
* Blog posts
e Facebook updates

* Instagram updates

® Snapchat stories

* YouTube videoes

® The adaption of the bloggers as Brand
Ambassador

CAMPAIGNS CAN INCLUDE

e Competitions with reader involvement

* Reviews where the blogger gives a perso-
nal description of your product

® An incorporation of your brand in the edi-
torial universe of the blog

e Events where the blogger attends and

e.g. invites selected readers

e The application of the campaign content
that the blogger has produced on your own or
other channels

® lead generation, e.g. where readers are
being motivated to sign up for your newsletter

opfordres fil at tilmelde sig dit nyhedsbrev

CATHRINE URHAMMER FOR

Chloé

LOVE STORY

MY LOVE STORY
Chloé Love Story Jeg

o

-

i
ﬁ cathrineu

Snakker idt “tant inde pd bloggen i dag :-D
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CREATIVE

CAMPAIGNS

PRICES
We price each campaign proposal individ-
ually, as prices vary according to different

factors:

® Which speci c blogs are chosen (price
based on number of readers)

® How much activity does the campaign
include (number of posts, updates efc.)

* How many working hours the blogger
uses during the campaign

®  Whether it is the same blogger that
makes several activities or whether more
bloggers should be involved.

* |f you wish to use the blogger and/or
the blogger's content at your own or other

channels.

Mostly we work with a price per acitivity per

blog (ex. blog post, Facebook update or
Instagram update) + a surcharge if the blog-
ger is fo affend an event or be used as an

ambassador on other channels. The list price

for one blog post at a blog with an average
number of readers in the Premium network
is 6.000 DKK ex VAT. The list price for one
Facebook or Instagram update at a blog
with an average number of followers in the
Premium network is 2.500 DKK ex VAT.

If you buy more than one blog post and/
or Facebook/Instagram update at the same
blog the price per post will typicially de-
crease due fo a quantity discount. If you
book a bigger campaign [ex. 5 bloggers
who write two blog posts each) or buy
creative campaign elements combined with
a banner campaign, you can also get a

quantity discount.

MAYA DROEM FOR

BRAUN

15 tips bl ab blise sommerklay & en konkunence MAYADROEM




CAMPAIGN
REPORT

REPORT FOR A BANNER
CAMPAIGN INCLUDES:

NUMBER OF
IMPRESSIONS

NUMBER OF CLICKS

Q

CLCK-THROUGH RATE

N
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~NY
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REPORT FOR A CREATIVE
CAMPAIGN INCLUDES:

DATA AND PERFORMANCE

We have developed our own tracking system.

When you buy a campaign, you will receive a

digital report describing the performance of the

campaign. The report is included in the price.

You will get a login with access to the report.

.CLICKABLE OVERVIEW o

ALL BLOGS PARTICIPATING IN

THE CAMPAIGN INCLUDING:

e Age of the blogger

e Number of monthly unique
visitors, sessions and page
views of the blog

e Number of followers on

Instagram and Facebook

ALL BLOG POSTS IN THE
CAMPAIGN INCLUDING:

e Statistics on number of
blog post views, clicks, com-
ments, time-spent, Facebook

likes and shares and engage-

ment rate.
e A graph of daily post

views.

Click here to see example

This is only a dummy version
and not based on factual data.

ALL POSTS ON INSTAGRAM
AND FACEBOOK INCLUDING:

e  Number of comments and

likes per post, and summed


http://booking.bloggersdelight.dk/dummy

Bloggers Delight ;/ [3] DEICHMANN

DEICHMANN Y P——
C DEICHMANN STYLE CHALLENGE

Deichmann wanted to strengthen their brand among the
FAS H Io N CAS E younger Danish fashionistas. We involved three of the biggest
fashion bloggers in Denmark to be brand ambassadors and

campaign models. The Deichmann Style Challenge 2014

boosted Deichmann’s presence in the Danish blogosphere.

The three bloggers participated in a professional photo shoof,
where each of them posed in three different styles that included
Deichmann shoes. The bloggers created “Behind the scenes”
blog posts from the campaign photo shoot and also shared the
unique content on their social media.

BLOGS IN THE CAMPAIGN

BLOG AGE UNIQUE VISITORS SESSIONS PAGE VIEWS INSTAGRAM FACEBOOK

SILLEWHO 20 41.339 161.086 314.041 8.921 3.293

MARIE JEDIG JOHANNE KOHLMETZ SILLEWHO



/ [3] DEICHMANN

DEICHMANN .
C DEICHMANN STYLE CHALLENGE

The campaign photos featuring the bloggers were used in

FAS H Io N CAS E the banner ads that ran on a group of influential fashion blogs

during the campaign period.

The ads delivered click rates of O,72%, which is more than five
times higher the industrial standard. The Deichmann posts the

AlL bloggers published on social media received more than 20.400
B VAREJEDIG likes, and 1.735 commented on the campaign either in blog
B JOHANNE KOHIMETZ posts or on social media. Almost 4.000 clicked directly from the
SILEWHO blog posts to Deichmann’s webshop.

S B S é [ e E—
R Y e .
H?[
64.315 W S
45.686 | ? ][[fWqu
By B2
VIEWS -
200.587
42.648
214 47.938 0.47% c - —
601 0,93%
CLICKS CLICK RATE
268 1.446 0,63% 0172%

- -

363 0,76%
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D E I C H MAN N DEICHMANN STYLE CHALLENGE

When launching the campaign the bloggers featured the
FAS H I o N CAS E crispy campaign photos and styles on their blogs. The readers
voted on their favorite style on each blog and got the chance

to win five pairs of Deichmann shoes.

On Deichmann’s webshop the bloggers were highlighted and

there was a section featuring the bloggers’ favorite shoes

AlL with the possibility to buy them directly.

Il MARE JEDIG

Il JOHANNE KOHIMETZ

SILLEWHO
STATISTICS ON SOCIAL MEDIA POSTS STATISTICS ON BLOG POSTS
3 29.920 i 1.362 463
20.470
POSTS VIEWS ClICKS 524 CO/BVEA&E}NTS
] 18 70.607 2.391 1.595
V o 508
20.217
3.510 3.593 34 61 5
SOGL/‘AKLE/\S/\EDM . NN FACLFKBE%OK FASCHE/ER%SK ENGAR(ABTEEMENT
20.484 140 147 12 5,7 %

13.381 51 7 ) © |

8 1



CONTACT

®,

®,

)

)

US

CHRISTINA LARSEN
Key Account Manager
Tel. 60 73 67 57
cl@bloggersdelight.dk

CAMILLA TONDERING
Key Account Manager
Tel. 20 77 84 48

ct@bloggersdelight.dk

WICKI SORENSEN
Account Manager
Tel. 25 30 48 00
ws@bloggersdelight.dk

LASSE RIBERGARD RASMUSSEN - .

Account Manager, Aarhus
Tel. 25 36 06 10
lr@bloggersdelight.dk

BLOGGERS DELIGHT ApS
Trommesalen 5, 2. floor

1614 Copenhagen V
www.bloggersdelight.dk

LAURA M. SCHRODER
Key Account Manager
Tel. 53 5501 56 (]
Ims@bloggersdelight.dk

NATASJA NIELSEN

Key Account Manager
Tel. 60 11 88 61 (]

nn@bloggersdelight.dk

RIKKE STOUGAARD
Account Manager
Tel. 24 24 05 27 []
rs@bloggersdelight.dk &

BARBARA SAOUMA
Account Director
On maternity leave



